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RAN-2001130604050001
M.A. (Sem.-IV) Examination March - 2026

Psychology - Paper-ICT-4 (XX)20

Consumer Psychology$

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

(2) S>dZu bpSy>“p„ A„L$ âï““p ‘|fp NyZ v$ip®h¡ R>¡.
 Figures to the right indicates full marks of the question.

Seat No.:

Student’s Signature

â-1.  “uQ¡“p âï“p¡dp» v$ip®ìep dyS>b S>hpb Ap‘p¡.  10
  Answer the following question as directed.

 1) ìe[¼s S>ê$f “p k»sp¡j dpV$¡ L$ey» gÿe ‘k»v$ L$fi¡ s¡“p L$p¡C‘Z Qpf Ap^pfp¡ S>Zphp¡.
  State any four grounds on which goal a person will choose to satisfy a need.

 2) L$C ìe[¼sAp¡ b°pÞX$ rhi¡ kcp“ lp¡su “’u A“¡ L$C ìe[¼sAp¡ ‘p¥fyj‘Zp“¡ âcphipmu b“ph¡ 
s¡hu QuS> hõsyAp¡ Mfuv$hp dpV$¡ â¡fpe R$¡?

  Which individuals are not brand conscious and which individuals are motivated 

to buy things that enhance masculinity?

 3) kyk»Ns hs®““p b¡ Dv$plfZ Ap‘p¡.
  Give two examples of consistent behavior.

 4) “p-lL$ d|gL$ S>|’“p¡ A’® S>Zphp¡.
  Give the meaning of disclaimant group.

 5) d“p¡hgZ “p ÓZ OV$L$p¡ A“y¾$d¡ L$C bpbsp¡ kp’¡ k»L$mpe¡g R$¡?
  What are the three components of attitude respectively associated with?

â-2.  D‘cp¡¼sp“p hs®“ “¡ äp¡CX$“p rkÙp»s“u dv$v$’u kdÅhp¡. 13
  Explain consumer behavior with the help of Freud's theory.

A’hp/OR

  ìe[¼sdp» S>yv$u S>yv$u âp¡X$¼V$ rhi¡“p hgZp¡ L$¡hu fus¡ b»^pe R$¡. s¡ N°plL$ d“p¡rhop““p k»v$c®dp„ 
Dv$plfZ Üpfp kdÅhp¡.

  Explain with an example, in the context of consumer psychology, how attitudes 

towards different products are formed in an individual
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â-3.  k»v$c® S>|’ “p âL$pfp¡ A“¡ s¡“u Akf ‘f âcph ‘pX$sp OV$L$p¡ hZ®hp¡. 13
  Describe the types of reference groups and the factors that influence their impact.

A’hp/OR

  k»õL©$rs A“¡ D‘k»õL©$rs“p¡ A’® S>Zphu, s¡“u N°plL$p¡“p hs®“ D‘f ‘X$su Akfp¡ hZ®hp¡.
  Explain the meaning of culture and subculture and describe its effects on  

consumer behavior.

â-4.  hZ®“pÐdL$ “p¢^ gMp¡. (Nd¡ s¡ b¡)   14
  Write a descriptive note (Any two)

 1) S>ê$fsp¡“y» Nrsiug õhê$‘.
  The dynamic nature of needs.

 2) rhriô$ kpdprS>L$ õhcph.
  Distinctive social nature.

 3) ‘qfhs®“ A¡S>ÞV$.
  Change agent.

 4) k»v$¡iphl““u âq¾$ep“p rkÙp»sp¡.
  Principles of the process of communication.


