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YA« : / Instructions Seat No..
(1)  Gulsd £aidd [a91dl GuRadl W a2t awdl. L]
Fill up strictly the above details on your answer book.
(2)  ormul olisyi vis useedl Y21 2101 €284 .
Figures to the right indicates full marks of the question.

Student’s Signature

u-1. Aldel u2AIUL E2leUL HoYoL Aol B 10
Answer the following question as directed.

1) cdlsa or3R <l ddi™ I 5 dgd UE 528 dsdl SIETURL AR 2AAIRL 679Ul
State any four grounds on which goal a person will choose to satisfy a need.

2) 58 culsavil olies (A9 Ui eldl dl vid 565 eulsatl Wnugid uenaoll eidid

Adl llsy azqil wleal 12 WA 97
Which individuals are not brand conscious and which individuals are motivated
to buy things that enhance masculinity?

3)  Yudd Acdddl ol GELERQL LUl
Give two examples of consistent behavior.
4)  <dl-g5 Has ogael 249 oyl
Give the meaning of disclaimant group.
S)  HeAlAdYL €Al AQL 8251 DigsH 555 ollodl U1A A5 97
What are the three components of attitude respectively associated with?

u-2. GUIsAldl dcde « 5l85sel el Heeadl uuondl. 13
Explain consumer behavior with the help of Freud's theory.

w2al/OR

culsaHi orel ogel Ulsse (Al adull 54l <ld ot 8. d ALes Hedl[Astiadl Ui
BELERQL G121 UHOAAL.

Explain with an example, in the context of consumer psychology, how attitudes
towards different products are formed in an individual
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u-3. U2 o oAl USIRL Vi Asdl 21U UL UMIA WISl 825l Qeldl. 13
Describe the types of reference groups and the factors that influence their impact.

w241/ OR

Uzsld 214 Guuzslasdl 218 orudl, dsdl Alesidl Ade GUR Ul 2421 Quldl.
Explain the meaning of culture and subculture and describe its effects on
consumer behavior.

u-4. Qolalens A8 duil. (A1 d o) 14
Write a descriptive note (Any two)
1) or3Rdid 2lqsld wa3u.
The dynamic nature of needs.

2) (Al wmilors wacua,
Distinctive social nature.

3)  uRads viore2,
Change agent.

4)  dzaaessdl ulsuiel Residl.
Principles of the process of communication.
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